Olasad) do)sean
alal) andly M) el 55
aat) el daala
elad) Canlls Ldall ilisfall IS

dandll) Buall 3t A e laiay) Adgioal)

¥ el AN —eN el o ASa Al Lupd

eV 313} b pivealall Ay Juil adie sy

Oaulall () 9 el eluidll talac)

A8 Chusgy 4l Lyland iyl

2018



d)pal) Galitio

o Y] ) AN 8 VLA () AK50 Al (631 gal) Adjea ) Auslyll o3 o
Copmill B e lldy L) bl Lo Gaind e Wily sl aainall Aalsisall Lpesill (3
Ball (iad o () Adsiadd) (ABIAY) Al i) sl Lo Laa¥) Al siall 535 (530 o
Nagin ADLa) A jeal iion LS (A gud) daalle L0ialll 3y suall) Laalerls Al

Gl g i) aand Lyl 3183 QL) OIS ¢ sl jbeasl) meial) Ayl crendi)
By b S il g Sl dal pasdlall a¥ils e Bl clacaydl) lasy
gy Ol asl AL Heall sl Ay Aaldl) elaayl dualgll Jilsy & L)
.(SPSS) Zilany! dajall maliy lansy Lebilas

oot Faelaa) Al Guliy A5A) A8 el il s ) Al claag Ny
e (@l sl (DAY adl)age Laay) Adsisdll o 5 2sas cadl LS ¢ adll aiad)
(Adsnadl Lanll (A iadl) 5y seall)didlill sheall Gabas

olad Toe LaaY) Ll giually slaiay) 5al) e 35530 Jand o) latl lua s Auhall ¢
=3 33Lyy Ao L) Al A& jdi gbadliuly lehaba (8 @l ey sl sl
WYl (8 Alaladl GIS,A Clinssall pen G Gatilly O sbaillelgadin olad gl sisay IS,

. tAE;A]\ olad \.@_"\:JM B\MBLL;J C_:L:\;:ﬁbhl =255



Abstract

This study aimed to know the role of Zain Telecommunications
Company in the Red Sea State in achieving sustainable development of the
local communitie and its impact on the achievement of competitive
advantages.Through the identification of the impact of social responsibility
dimensions (the ethics responsibility, charity responsibility) to achieve
competitive advantage (mental image, market share). It also aimed to

determine the relationship between them.

The study used an analytical descriptive approach. The
questionnaire was the main instrument for collecting data to test hypotheses
and answer the questions of the study.For this electronic and hardcopy
questionnaires were distributed and have been analyzed using Statistical
Package (SPSS).

The study found many results, the most important are The Company
applied the concept of social responsibility towards local communitie, it also
demonstrated the positive impact of social responsibility (ethics, charity) to

achieve competitive advantage (mental image, market share).

The study introduced a number of recommendation including: increase
the company attention to social responsibility towards local communities
and include it in their plans and strategies, the dissemination of social
responsibility culture and increased the corporate awareness of their
responsibility toward their community, cooperation and coordination
between all institutions and companies working in the state and develop

clear strategies and plans.
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