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Abstract

This paper deals with the promotional mix and its impact on sales in the
range Alnivade motor has represented the main problem of the research
the impact of promotional activities on sales and if there is a return equal to

the expenses made on such promotional activities.

The study was aimed at studying and analyzing the way in which the
company operates to choose promo amalgam and knowledge of the efforts
made by him as well as to know the impact of what the company of an

effort to correct promotional mix and the impact on sales.

Researcher followed the descriptive method in the analysis and the case
study method as a researcher relied on a number of secondary data of

references and primary task of the questionnaire.
The study on the two hypotheses are:

1.there is a relationship of statistical significance between the

announcement and increase sales.

2. .there is a relationship of statistical significance between spending on

promotion and increase sales.
The study has reached several conclusions , including:

If there is a direct relationship between the declaration and the amount of
sales as well as there are direct relationship between spending on

promotion and sales amount.

The study found several recommendations including:



Increased interest in the public sector , and non submission of offer in the

selected season ,the budget allocation for promotion through the features of

Nissan vehicles,(the month of Ramadan).
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