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ABSTRACT
U



The Study focused on the impact of transport services on marketing.
The main objectives of the study were:

To highlight on the different scientific theories relating to marketing and
the development occurred there to. To shed light on the general
frameworks of service marketing, the strategies applied there and their
role in both achievement and development of efficiency in service
organizations. To analyze the applied marketing strategies and to reveal
their role in the service sector, as well as the difficulties facing their
application.The methodogy applied in this study was the descriptive
historical approach. A questionnaire was designed for data collection
tabulation and analysis.

The research came up with the following findings:

There was a positive relationship between quality and price on marketing
services.

The impact of ability was positively felt on customers and marketing
communications services.

The impact of supporting services and complementary information was
positive on the marketing of services.

The most important recommendations of the study were:-

- It is important for the workers to receive an interdisciplinary training in
the field of marketing. The type of training involves direct and indirect
methods of communication with beneficiaries, and their situations should
be studied.

- The system of team working should be applied in any service firm.

- Quality control procedures should be applied in the execution of all
operations as well as all stages of service provision.
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