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Abstract

The study examined the role of promotion strategy, and adopted Sudatel
Telecom Company — Port Sudan branch as a case study, in order to identify
what the promotion strategy contain of the pros and cons and their impact
on improving competitiveness ability, the study aimed at a number of the
most important objectives as follows: The role of promotion strategy in
Improving the competitive feature., analysis of various promotional tools
such as the advertisement, stimulate sales salesmen, and public relations
and the extent of consumer response to that kind of promotional tools,
whether this response directly or indirectly and to know what is the
required effect to be achieved in the market behind the promotion process,
as well as the impact of promotion plays in marketing efforts.

- The research followed the descriptive method and case study and
design a questionnaire form which were analyzed through SPSS
program, hypotheses were tested by simple analysis0

- The researcher reached to the results of the most important

- Sudatel departments trends toward greater awareness to the
importance and influence of promotional mix elements on the
efficiency and effectiveness of marketing strategies.

- Lack of clear marketing and promotional strategy to Sudatel and to
strengthen the relationship between the company and customers,
especially in light of the evolution of the concept of contact with
consumer and that the relationship is still traditional especially in
use of communication means with the client.

- There is a discrepancy between the relative importance of the
elements of the promotional mix where personal selling is the best
impact on the promotion.

The researche came with recommendations as follows:

- The need for attention in building skills of communication and
interpersonal with the target categories and then apply contemporary
concepts in marketing and promotion

- The need to take into account the impacts of the various elements on
promotional products and how to achieve the company's goals with
minimal effort and cost.

- The necessity of continuing studies relevant to measurement of
trends regarding Sudatel departments, and the extent of awareness
to be achieve and create a level of cooperation between them and
their customers, and to strengthen the status of those companies in
the market.
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