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Abstract
The study aimed at identify the impact of strategic analysis
on marketing performance, increase awareness with the aspects of
strategic analysis and stages of its apply at Sea Ports Corporation.
(S.P.C)

The research followed the analytical descriptive method in
addition to the historical method to track the literature reviews
which related to the subject of the study.

The research reached to number of findings, the most
important of which are the followings:

- The strategic analysis has an effective impact on marketing
performance.

- There is a significant relationship between strategic analysis
and marketing performance.

- An efficient strategic analyzer contributes in determining
strength and weakness points within the marketing
performance process.

Based on the above findings, the study recommends the
following:

- The strategic analyzer's opinion and reports should
be take into consideration, especially his advices.

- Full data round the external environment should be
collected continuously, and forward them to multi-
times of strategic analysis.

- The necessity to use Strategic analysis in inspecting
the influence factors on marketing performance.
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