D!

6o ) QL G A gl
JUIRT PR FARINCCRUN ARSI B
= I a:&md&

&J}” D,« - @ 2
( ) Al ) ; AR ERIPAR
| oS jeSMUAU-*uQU\A-\

e Lual) 3
\ 5 ) g (29) 4—&\



s)a—aY)

Clallall dienty 23 53 Jguay e Dl Bl g b 2eal

(das o )

alall i i & e )y s o el i i cinald T i) (e
33‘):}”}

(c..: ‘i)
Adl) JS Sata g ilag g gl Jedl
(s J)

sl g 1598 sl 55 ) il (il 2805 5 ol ol )

i)

(ol 5al

Gl 138 e b baelu e JS

Eal)



aadil) g <)

b e ey suall Liaglly Jie (e lia g e o sdaniy day o Al dens
alall Canll g Llall il jall S jaaY1 el daalad il g Sl i clenal
Lbel) il a2l ) Q0 sl Y el g <l s aled) e el a il AalY
o o ath L L) Aiall S pf LSy ¢ i mgales 1 gl o) ) Al o

ol g JSAIL Gadl g dad GllaaDla g ald ) 5 meal e
iyl & jlsa e /) 53S0l
28 jrall 5 Jaeantll 5 alally 3,80 30 ALY el o Dlay J9 Jpnse pail 5 S0

 Upae Llisd 3

%h

Gl



RECIR|

JUsi) L 515 L gumi g Lon o) i€ ol s e jldie oyt JlacY) Ay 2.

o1l g Laadats Ll Canill 5 ¢ 5_painal) A0 gall JlaeY) cilalaie el ohaill s3a m yiie Cila slaall
o sailly ol et g 3 5ol Ledeay Loy

G a1 ¢ By snill sl Cadlad  3aaal) cildadinl) 8 s skl 3 aal aal )
oS b Jaxiy g baaall Cudlull oda lafind 5 agd g sl of Jlee V1 cilabiie e (a0
5onadl el o S5 Ledlaed el (B 3aL 0 (e oS (S L ok s oadanil Ll B
St o e o Gl o gz 335 5 IS s Lld V)5 Al

Ay ra S5 Al By sail y anll & STy callad Gaa gl il ) odaill o < el il

A5 SN 5 5kl g o E-Business) a5 SN JleaeYl lgie saae ol g aualia < jedaic
a5 «(E- Marketing ) 45 5SS 3 suill 5 o(E-market )isis 2SN G sull 5 (E-commerce)
e SN W e 5 ¢(E - shopping ) el il s gl = 5 35S (3 suiill 5 (E-selling) (5 5STY)
. aaliall g JlacYl
el Al sk (e axt Lag < Y Aladid ga A s SN Jlee) pladiad 8 o) gkl aal el
Gl 5 Bay il lgiaasind Al Glabiiall 5 € i Jaeg 28 58 ciia Al Ayl JleeY)
Cilaliia Clan cLiig SSH gl (B gul) b s gamd g A latll Qe 510 Cullad 5 3k (e LAY
et I e Gapll 8 e le JleeY

Giladaiall adiad of oS Loy oS5 7SNV ) Cadld 5 35k sl all o3a 8 5 Gl
Goalis) 5 Aadaiall Al ad s LYy Clanall 830l 5y S G (midat e deadind
et Calalal)

JleeY) cladaial Koy Siloa 5530 21 58 23 cCamaan g S Al jall Calaa] Gl e
6 sinay ¢ BV S ey Ay suill il ¢ lum ade g0 adl s B guitl) Al o 3 Lgie saliY)
c Al 5 gl 3 clalall dpal)




Abstract

The business environment is experiencing rapid changes as a result of the
development of technology, especially ICT. These developments are forcing the
organizations to keep abreast and adapt them so that they are capable, sustained
and grow.

One of the most important developments is the new use of sales and
marketing methods, which requires business organizations to quickly understand
and assimilate these new methods, change and adjust their organizational
structure and ways of doing business so that they can lead their business and
build the advantage Competitive, otherwise they will lose all the bad and get out
of the market sooner or later.

These technological developments have demonstrated methods and forms of
selling and marketing that have not been known. Various concepts and
applications have emerged, including e-business, e-commerce, e-market, e-
marketing, , E-selling, e-shopping, and many other business concepts.

Perhaps the most important developments in the use of electronic business is the
use of the Internet and the subsequent developments in the performance of
business, which achieved benefits and features of the large organizations that
used, was a revolution that accepted a lot of ways and methods of doing business,
especially in marketing and selling electronically, Identify and adopt methods.

Therefore, the study dealt with the methods and methods of electronic sales,
and what can be achieved by the organizations that use them from the reduction
in costs and increase in sales and profits, and raise the productivity of the
organization and the productivity of its employees.

Based on the objectives of the study that was developed, several
recommendations were suggested that business organizations can benefit from in
the performance of marketing and selling activities, and not to lose marketing
opportunities and then to upgrade the productivity of workers in the sales force.
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